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SOCIAL MEDIA MANAGMENT

SOCIAL MEDIA
MANAGEMENT

Everyone is competing simultaneously for the consumer’s attention
among the social media channels. We will help you stand out by

communicating the value of your brand to its audience; so that they

will take notice, and react to the content we place in front of them.

To achieve this, we investigate where your consumers are and how
they are communicating and consuming information in the digital

environment.
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SOCIAL MEDIA MANAGMENT

SOCIAL MEDIA
MANAGEMENT

Based on this data we will create your social media strategy across
the relevant channels. These very same data and insights drive the
quality of the content we create; both creatives and efficacy of the

messages we craft.
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SOCIAL MEDIA MANAGMENT

COMMUNITY
PLANNING &
MANAGEMENT

We will help you build sustainable communities on your social
media and will manage the conversations taking place to create
long-term value. Everything kicking off with proper planning and

putting in place an agenda for each respective month identified

in advance.
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SAMPLE OF AGENDA
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SATURDAY | 16.09.2017

IHEME:
NAKED GROUSE

BACT TEVT
POST TEXT

Life is all about the journey.
#LiveNaked #NakedGrouseCY

BLiAND

potomemetro.com

...1live

whisky at {ts most uncomplicated




SAMPLE OF AGENDA

MBER

2017

SOCIAL MEDIA
CALENDAR

FAMOUS GROUSE
ACM CHRISTOFIDES

BL3iND

MONDAY | 11.09.2017

rrrrrr

POST TEXT
Mondays don't have to be all that bad!
F: Y #ther: rouse #F:

BLiND

SATURDAY| 02.09.2017

HEME
WORLD BEARD DAY

POST TEXT
Let's celebrate the beardiest day of the year!
#theF. F: GrouseCY

BL3ND

Let’s
celebrate
the beardiest

day of the year!

MONDAY | 04.09.2017

THEME
GENERAL - END OF SUMMER

BLIND

Let’s end

the summer in

style.

SATURDAY | 16.09.2017

THEME
NAKED GROUSE

BLIND

LIFE
15 ALL ABOUT

THE JOURNEY-

FRIDAY | 22.09.2017

GENERAL

Relax| Friday has arrived, Lets make it #Famous
#FamouseGrouseCY &theFamousGrouse #Famousfriday

BLIND




GIF SAMPLES
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SOCIAL MEDIA MANAGMENT

GIF SAMPLES
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GIF SAMPLES
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SOCIAL MEDIA MANAGMENT

SOCIAL
ADVERTISING

An inherent part of the social media strategies we develop entail
implementing paid social advertising strategies to increase reach

and drive desirable consumer actions aimed at amplifying owned

and earned media.
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FACEBOOK
OFFICIAL PAGE
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Invite your friends to like this Page
29,940 people like this
29,917 people follow this

Larisa lliescu and 21 other friends like this or
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IDEAS

FAC E B O o K < TMOAAEG OLKOYEVELEG OVELPEVOVTAL TLG TEAELEG SLAKOTIEG...
POSTS ALPHA TAZIAIQTIKO

[(3] ALPHA BANK
BLiND



IDEAS

FACEBOOK

Meg&wko! >

lvai apyd va mtag
AIASOANIETE TA XPHMATA TAY
MA TH MEAAONTIKH AT ANEXH

r

Not€ dev €

&)

\

@ ALPHA BANK
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ALPHA BANK CYPRUS e ALPHA BANK CYPRUS
IDEAS July 14 - € July 14 - €

Madi pe Ta Beppd pacg ouyxapnTnpia, oag NPOCPEPOULIE KAl Ta £@OdIa yia va
EexivioeTe TN vEa oag {wr) PE Aveon, aoPAAsla Kal... UYPnAEG anodooelc!
ECaoalioTE Ta XprUaATa 0ag HJE EVa NPOVOMIAKO NAKETO NPOIGVTWY KAl

UNNPECIV NOU KaAUNTE NANPWC TIG avaykeg oag! https://goo.gl/ARXKII

#alphabank #AlphaNewlyweds #Alpha Residence
P T M| | e A ® ALPHABANK
0 S S & 30 ) —

GIF IDEAS i ™
= |

'OAa yivovTal ano To KIvNTO..0nou Kai va eioa!
#alphabank #AlphaXpressBanking

@ ALPHA BANK

o Like (D Comment > Share M~ o Like (D Comment > Share M~

OO0 254 Chronological ” DO= 254 Chronological ”
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IDEAS

BLiND

ALPHA BANK CYPRUS
September 6 at 6:30pm - €

Ma oAa 6oa ocag agilouv!
#alphabankcyprus

See Translation
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oY Like
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() Comment > Share
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IDEAS

BLiND

®

ALPHA BANK CYPRUS
September 6 at 6:30pm - ©

Ma oAa 6oa oag a&ilouv!
#alphabankcyprus

See Translation

NTA=H

oY Like

ALPHA ONA ZE 1

() Comment > Share

_hr
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BANNERS

. ALPHA BANK

B8 V4

Huh‘
MK Y111 ALPIA ENK
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. ALPHA BANK

. ALPHA BANK

e cvenos +

THINGS TO DO EITIATOPIA

AnpooieiBnke oTig

KINHMATOrPA®OX

AKOAOYOHETE MAZ | f . & P @

MOYZIKH NEPIZZOTEPA VvV

Ta 27 TTLO OHOP WA TIPAYHATA YLA VA KAVELG AUTO TO We...

OAa 6oa Ba yivouv otnv Kumpo autriv tnv BSopada ki €00 Sev MPEMEL e TIMOTA va XATELS

5 véa Kat UTtooXOpEVA
Hayalia yra AaxtapLoto
brunch

MAoUotLeC yeUoeLg evO(
XOoptaotikoL brunch og 5 véeg
L[OL&.‘.L( ...

7+1 Adyor yia pia pive
egoppnon oto ‘Opodog

Eva ano ta opop@otepa XwpLd tng
KUmtpou yroptalet Tov Ie

Mot Ba ag pavpo pPrépykep
otnv Kompo

Mia véa yaoTpovopuLKr Taon, To
pavpo brioche @aivetat mwg apy...

ANAZHTHEH Q

Amtospaon os 10
taBepvakia otnv €goxn
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SAMPLES

CYPRUS

STRUCTURAL FUNDS

Challenge

BLiND

suggested Page
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SAMPLES

CYPRUS
STRUCTURAL FUNDS

Advertising budget - €10,020 (Dec 2016 - June 2017)

Very wide campaign exposure - over 29 million ad impressions; Google Display Network
reached 400+ websites

Facebook delivered extremely low cost per contact - €0.007. Women had significantly
higher interest towards the ads on all placements. Best performing segment - women,
35+ years old, Nicosia District.

The page like campaign delivered 12,008 new Likes (75% more than anticipated).
Mobile cost per click was about 50% lower than desktop

BLiND




SAMPLES | STOLICHNAYA CYPRUS

8

9"& HOTEL BAR

ORIGINAL I
pamaswe o B

ALL DAY BAR/LOUNGE
BAR

COCKTAIL BAR

GENRE SPECIFIC g B
HOTEL BAR . ALEA LOUNGE BAR LIGHTHOUSE LARNACA

LIVE VENUE ZANZI BAR e o vewe wro o el
NEW VENUE O VENUE INFO

NIGHT CLUB

PUB

SUMMER VENUE

PAPHOS
LIMASSOL ALEA LOUNGE BAR LIMASSOL LARNAGA
ZANZI BAR © VENUEINFO LIGHTHOUSE LUSH BEACH BAR

© VENUE INFO © VENUE INFO
©O VENUE INFO

VOTE

AND WIN
THE MOST
ORIGINAL
PRIZE.

Vote for one (1) venue in each category
and win an all expenses trip!

START VOTING




SAMPLES | STOLICHNAYA CYPRUS

STOLI
GIF BOOTH
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STOLI
GIF BOOTH
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SAMPLES | STOLICHNAYA CYPRUS

STOLI

CLUB & BAR
AWARDS -

THE EVENT

BLiND




SAMPLES | STOLICHNAYA CYPRUS

STOLI
CLUB & BAR
AWARDS -
THE EVENT

BLiND

Event results were as follows:

a)

b)

On Facebook alone on the evening of the event 150,000
Impressions were generated

the marketing mileage continued, generated an additional 230,400
impressions by the end of the week of the event

Instagram users increased by an additional 22.1% due to the fact
that we encouraged the use of the hashtag that we created for the
event

Overall around 8500 stories were created by close to 6500 unique
users

Exceeding 1,100,000 potential reach




SAMPLES | STOLICHNAYA CYPRUS

STOLI
MOMENTS

This was an Instagram & Twitter yearly
competition where we capitalized on the
seasonality, asking users, subject to the
season (where we associated the season
with a colour) to share their Stoli moments,
subject to the season & colour, and win

unique Stoli prizes.

BE PART
OF STOLI
AUTUMN WALL

stolimoments

Gol

YAORA

BE

PART OF

THE STOLI
YELLOW WALL

#THEstolimoments

Gl

THE
VODKA

BE PART
OF STOLI
AUTUMN WALL

stolimoments




=
1128 STOLI

MOMENTS

potomemetro.com

— stolimoments

ﬁ.
H
- -—

- >y ;: ol THE WINNERS ARE:

. 5 2 F O Thanasis Stavrou

' | | Chara Charalambous
: Tatiana Kornilova
Despo Stavrinidou
Demetris Hadjistyllis
|liescu Florenta

STOLI MOMENTS

1. Follow SteliCyprus on Instagram or Twitter W CONGRATULATIONS

2. Take a photo of something Y AND ENJOY RESFORSBLY
3. Don't forget to add #  stolimoments 3
4. Win unique Stoli prizes

W VunKA L gpeb vonKA potomemetro.com
aPIQq )

TEA]4!
At

i
e

L LN L
LA




THE STOLI VELLOW MOMENT ~ [25\ W THE STOLI YELLOW MOMENT

1. Follow SteliCyprus on Instagram or Twitter | A 1. Follow StoliCyprus on Instagram or Twitter
2. Take a photo of something yellow | 2. Take a photo of something yellow
3. Post it and win. Don't forget to add #THEstolimoments i @ 3. Post it and win. Don't forget to add #THEstolimoments

G THEVODKA — G THEVODKA




SAMPLES | STOLICHNAYA CYPRUS

STOLI
MOMENTS

This competition was supported with

Facebook posts:

PLAY
AND WIN
WITH STOLI

#THEstolimoments

BLiND

BE

PART OF

THE STOLI
YELLOW WALL

#THEstolimoments

Gl

THE
VODKA

potomemetro.com

Shatol moments

M Eeftychiok [Fitychia Kacoea)
Y. 3adawsago




SAMPLES | STOLICHNAYA CYPRUS

STOLI
MOMENTS

X Most Recent
& #thestolimoments 74 € i Gllmoments

e eftychiak Following :

Samples of the entries received:

O Qv A

® 8 likes

eftychiak #thestolimoments
AUGUST 10, 2016

0 eftychiak Following :

BLIND .
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SOCIAL MEDIA MANAGEMENT

TYPE OF REPORTS

Group Report - Understand growth and health of your social
profiles

Twitter Profiles - Track profile performance to determine the
impact of Twitter content

Twitter Comparison - Compare your profile to competitors to
see how you stack up

Facebook Pages - Analyze Facebook page data at a granular

level for deeper insights

BLiND

Facebook Competitors - Compare your Profile to competitors
to see how you stack up

Instagram Profiles - Determine the impact of Instagram content
by analyzing your activity

Instagram Competitors - Compare your profile to competitors
to see how you stack up

LinkedIn Pages - Track page-level data to understand your

company’s presence on LinkedIn




SAMPLE OF REPORTS

DIGITAL AGENCY



SOCIAL MEDIA
REPORT

NAME OF CLIENT

BLiAND



OVERALL PERFORMANCE

Total fans - 8,374

Fans increase - 9.82 %

Posts sent - 13

Impressions - 360,796
Impressions per post - 27,754
Engagements - 4,513
Engagements per posts - 347.2

Link clicks - 1,044

BLiAND

Facebook Stats by Page

Total Fan
Fecebook Page
Fan= Increase
MAS ,
8,374 9.82%
Supermarkets

Facebook Activity Overview

© 360,796

Impressions

Posts _
Impressions
Sent

13 360,796

i 4513

Post Engagements

Impressions per

Post

27,754

Engagements
Engagements
per Post
4,513 3472
R 1,044
Link Clicks

Lirk:
Clicks

1,044




FACEBOOK PAGE REPORT

LIKES BREAKDOWN BY DAY

BL3ND

Audience Growth

LIKES BEREAKDOWRN, BY DAY

20

GO

40

-20
1 2 3 4 L g 7 g 9 10 M 12 13 14 15 18 17 18 15 20 21 22 23 24 25 26 27 28 29 30 I

B orRGANIC LIKES W PAID LIKES B UNLIKES

Total Fans 8,374
Total fans increased by
Paid Likes 563

-9.8%

since previous month

Organic Likes

Unlikes 29

Met Likes 743




FACEBOOK PAGE REPORT

POSTS SENT

Publishing Behavior

Photos: 11 POSTS, BY DAY

Videos: :
Posts: 2
TOTAL POSTS: 13

AUG

Publishing Metrics

Photos
Wideos

Posts

Total Posts

BL3ND

12 13 14 15 18 17

B POSTS SENT

18 18 20 21 22 23 24 25 28 27 28 2% 30 I

Totals
11 The number of posts you sent
decreased by
_ 'O/
v
2 40.9%
since previous month
13




FACEBOOK PAGE REPORT

PAGE IMPRESSIONS

Organic Impressions: 43,313
Viral Impressions: 56,667

Paid Impressions: 260,816
TOTAL IMPRESSIONS: 360,796

USERS REACHED: 282,982

BL3ND

Page Impressions

PAGE IMPRESSIONS, BY DAY

40K

JOK

10K

1 2 3 4 5 =] 7 2 9 10 1 12 13 14 15 18 17 18 19 20 21 22 23 24 25 26 27 2B 29 30 351

B raiD B ORGANIC H VIRAL

Crganic Impressions 43,313

Total Impressions increased b
Viral Impressions 56,667 P Y

— «2.2%
Paid Impressions 260,816 . o

since previous month

Total Impressions 360,796

Users Reached 282,982




FACEBOOK PAGE REPORT

AUDIENCE ENGAGEMENT

Reactions: 3,350
Comments: 769
Shares: 394

TOTAL ENGAGEMENTS: 4,513

BLiAND

Audience Engagement

AUDIENCE ENGAGEMENT. BY DAY

BD0
400
300
200
100
o — —_—
1 2 3 4 5 & 7 ] g 1 1 12 13 14 15 18 17 18 1% 20 21 22 23 24 25 26 27 28 23 30 AN
AUG
M reacTioONS W coMMENTS B SHARES
Reactions 3,350

Total Engagements increased by

Comments 769 ‘3 8 .7%

Shares 384 . .
since previous momnth

Total Engagements 4,513




FACEBOOK PAGE REPORT

DEMOGRAPHICS - PAGE FANS

Demographics

Page Fans People Reached People Engaged

BY AGE BEY GENDER

63.2%

FEMALE

36.8%

MALE

Women between the ages of 25-34 appear to be the l2ading force among your fans.

BL3ND




FACEBOOK PAGE REPORT

DEMOGRAPHICS - PEOPLE REACHED

Demographics

Page Fans People Reached People Engaged

BY AGE BY GENMDER

62.6%

FEMALE

37.4%

MALE

Women between the ages of 25-34 have a higher potential to see your content and visit your Page.

BL3ND




FACEBOOK PAGE REPORT

DEMOGRAPHICS - PEOPLE ENGAGED

Demographics
Page Fans People Reached People Engaged
BY AGE BY GENDER
- 70.2%
2 [ - . o
25-34 26.8% FEMALE
35-44 27.8%
29.8%
o I -~ .0 7/0
MALE

Women between the ages of 35-44 are most likely to engage with your content.

BL3ND



FACEBOOK PAGE REPORT

TOP POSTS BY ENGAGEMENT

Top Posts, by Engagement

BL3ND

Post

MAS Supermarkets

M 8a Eexwpioelc Eva Wpdo kapmo bl Ymapxel Tpomog! MNagss @opac
CoU EXE1 TUXEL VO AOXTOPAC VO SOKIUATES Eva SpogEpd Kol ToUUERD
KapmolTl Kal 0Tow To avolEelc ota 500 Kol CEPRIpELC Ta KOUUATIA ToU va
OWTIAQLBOVETOL TTWOG EITE ElVOL yOUp0, EITE Mapayvupevo; Mo va pnv
TEQTELS, AOITTON, STV TayiEa va ayopafes Kapmoo?ia mou Sev MpOKEITal
TEAIKO VO EUKOQIOTNEEIC, 8a TTRETEL va eASVEEIC Tpia TpaYLOTA KOTA TV
ayopd! MpuTov, SRKWGE T Via va Seic To Bapod Tow, Viati oka ta
Kapmoldio 8a TpEMEL Wi VIBELS TG Elval Mo Bapld arm' O, T vopuded!
AEUTEPOV, TOEKOPE TO AVOITONOWIO anuED Tou. Dha Ta kopmoodla
QITOKTOUY L0 VO TOXpuUIN KNALGA OTo onusio Tou gTEKOVTOL AV To
¥pUopa Elval Sapmd KITpWG, TOTE To Kapmoldl Eivan wpipo! Kot Tpitow,
TOEKOPE TNV KATW TAZULA ToU Kopmoullol. XTOmnag To eEAappd Kal av o

nxoc eival Bapis kol Basie TOTE EMGL WRILLD. AV AKSUSTEL Tokl GupmayEs,

TATE EITE ElVaAL dyoupa, EITE MApAEYEl wplldse! #masSupermarkets
#masRecipes #masTips

[Post) August 21, 2017 116 pm

MAS Supermarkets

EMaTpopn OTo CyOAEID LIE SUpEr Mas mpodpopes! Bpeite Tic &5
hittpsz/goo.gl/m1JYy2 #FmasOffers #masSupermarkets

(Post) August 30, 2017 7:00 am

Reactions

251

149

Comments

Engagement ™ Reach

FAF

6.9%

Mn176

13,424




FACEBOOK PAGE REPORT

POSTS DETAILS

BL3ND

Post Details

m MAS Supermarkets
. Published by Charalambia Modestou [?] - August 2 at 11:00am - ©

KaAwoopifoupe Tov AlyouoTo pe Best Brand Maywtd 11t ye yevon Bavihia,
ZOKOAGTa, MaoTixa, TPIavTAQUAAO 0TV povadikr Tiun €1.49, uévo oTi¢
Y1epayopég mas!

#masOffers
#masSupermarket

e

10,540 people reached

.
O0= 224 2 Comments 28 Shares
i Like () Comment ) Share

¢, View Resuits

e-

10,540 People Reached

325 Reactions, Comments & Shares

287 218 69

@ Like On Post On Shares
5 4 1

© Love On Post On Shares
2 2 0

= Haha On Post On Shares
3 2 1
Commentis On Post On Shares
28 28 0

Shares On Post On Shares
345 Post Clicks

153 0 192
Photo Views Link Clicks Other Clicks #

NEGATIVE FEEDBACK
0 Hide Post 0 Hide All Posts
0 Report as Spam 0 Uniike Page

Insights activity is reported in the Pacific time zone. Ads activily is
reporied in the time zone of your ad account.




THANK YOU

e: silia@blenddigital.com
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